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@skinnykatwoman
Sustainable Fashion | Wellness | Mindful Ways of Being



Content with purpose.

My journey towards leading a more mindful way of
living began in 2017, when I started to question the
role I had as an individual with the power to empower
others.

My goal is to inspire my followers
to grow into their best selves.

I use my platform to bring awareness to a variety of
issues in the hopes that it will inspire just 1 soul to
reexamine the way they consume things. By being
mindful of the energies I put out, I exercise care in
producing content that matters.

So far, I've created for brands that are conscious of
their contributions in sustainable fashion, being
climate positive, using sustainable sources in their
products as well as those that give back to
communities.
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Average Reach

3k - 6k
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@skinnykatwoman

Followers

8.7k

Engagement Rate

4% - 6%

Top Audience

Female 25-34 years

Audience

Female 70%
Male 30%
Adults (21yrs & above) 86%

Audience Top
Countries

Singapore 37%
United States 12%
Australia 5%
United Kingdom 5%
Malaysia 4%



Past
Collaborations
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Campaign Objectives
• Increase engagement on @thegreencollective.sg

• To raise awareness of being eco 
• Show how easy it is to practice eco habits
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Snippets of Content

https://www.instagram.com/thegreencollective.sg/


CLICK TO PLAY

• Encourage followers to try out clothes swapping, while also taking care to use detergents
that prolong the life of second-hand clothes

• Drive awareness of @biohomecare's range of delicate laundry detergentCampaign Objectives
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Content Deliverables IG Reel

Campaign Metrics (Organic)

Engagement Rate: 4%
Video Plays: 7.9k

https://www.instagram.com/biohomecares/


CLICK TO PLAY

Community Fair Trade recycled plastic

• Drive awareness on @thebodyshopsg's vegan haircare range
Emphasis on the product being vegan-friendly with bottles made from 100% 

Campaign Objectives
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Content Deliverables IG Reel

Campaign Metrics (Organic)

Engagement Rate: 1%
Video Plays: 2.3k

https://www.instagram.com/thebodyshopsg/


• Promote @irenskin's scientifically clean + cruelty free, Superfruit Booster Customised
Serums

Campaign Objectives
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Content Deliverables IG Post + IG Stories

Campaign Metrics

IG Stories Avg Reach: 300
Video Plays: 2.5k

https://www.instagram.com/p/CIKGyw0HprH/
https://www.instagram.com/irenskin/


The full list of brand collaborations + original
content produced by me can be viewed here:

09

Pa
st

 C
ol

la
bo

ra
tio

ns

www.nadia-kishlan.com/as-a-producer

https://www.nadia-kishlan.com/as-a-producer


Packages
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IG Story
(average views: 500)

1x mention: S$50

5x mentions per month: S$200
2x mentions per month: S$100

IG Static Post
(engagement rate: 4%-6%)

1x video post: S$1000

1x image post: S$500
1x carousel post 

(up to 2 images): S$600
S$100 per additional image

IG Story Takeover
(price will be adjusted according to

content requirements)

From S$100 onwards

IG Live
(up to 15 minutes)

S$300

*Rates take into account time required to research, conceptualize, shoot & edit content



Email

hello@nadia-kishlan.com

Website

nadia-kishlan.com

Phone

+65 9367 1966

Let's work
together

http://nadia-kishlan.com/

